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Contest 26: 
Graphic Design – Photo Illustration

Hints:
A photo illustration is a type of 
digital art that begins with a digital 
photograph. Using special image 
enhancement software, the artist 
can then apply a variety of special 
effects to transform the photo into a 
work of art.

Design a PHOTO ILLUSTRATION, 
NOT AN INFOGRAPHIC!

An infographic helps readers 
visualize data with specific 
numbers and facts. A photo 
illustration helps the reader 
visualize an abstract feeling or 
concept based on the article.

DO NOT INCLUDE YOUR NAME 
OR SCHOOL NAME ON YOUR 
ENTRY.

Assignment: 
•Read the following article carefully. You will be trying to capture a concept 
from the article that couldn’t really be photographed purely on its own.

•Design one black-and-white or color photo illustration that fits on an 
8 1/2-by-11-inch piece of paper. Submit a photograph that has been 
manipulated through Photoshop or other similar program to accompany a story 
package for publication using typography and/or art and graphics. 

•Contestants must shoot the photograph(s) themselves and then manipulate it 
using desktop publishing software. Be sure to ONLY use images you created. 
No stock photos/copyrighted material may be incorporated into the photo 
illustration that you submit.   

•Visually communicates an idea

•Shows originality and 
innovation

•Shows creativity

•Work is clean and well 
executed

•Artistic details fit topic or 
content

•Sophisticated use of illustration 
software 

•Follows current design trends

Submitting Entries:
•All of the instructions for creating a PDF of your entry and uploading it into 
the contest system can be found at jea.org/contests.

•Please read all of the instructions carefully.

•Entries must be uploaded by 6 p.m. CDT Oct. 17, 2022.

•Do not wait until the last day! There are NO EXCEPTIONS for entries that 
do not meet this deadline!

WHAT THE 
JUDGES WILL  
LOOK FOR
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Nearly half of all teens say they use the internet  
‘almost constantly,’ survey finds
 
By Jennifer Korn | CNN Business | August 11, 2022

New York (CNN Business) — Nearly half of U.S. 
teens say they use the internet “almost constantly,” 
according to a new survey released on Wednesday.

The survey of 1,316 teenagers delved into the 
technology habits of teens and was conducted by the 
Pew Research Center.

The percentage of teens who reported a near constant 
level of online presence was markedly up from a 2015 
Pew survey in which only about a quarter of teens 
reported that level of internet use.

The survey found that the social media platforms most 
frequently used by teens are changing as well, with 
video-focused platforms like YouTube and TikTok leading 
in popularity.

Facebook is no longer such a dominant force in the 
lives of American teens, according to the new survey. 
Only 32% of US teens ages 13 to 17 say they now use 
Facebook. That’s down from the 71% of teens who said 
they used Facebook in a Pew survey conducted between 
2014 and 2015.

Once the most popular social media platform for 
younger users by a long shot, Facebook has now been 
surpassed by YouTube, TikTok, Instagram and Snapchat, 
according to Pew.

YouTube, in particular, was used by 95% of teens, 
according to the survey, with nearly 20% reporting near 
constant use of the platform, making it the most popular 
social network, followed by TikTok. Of teens who used 

TikTok, nearly a quarter reported near constant use.

In recent years, Facebook and Instagram have 
taken steps to beat back competition from newer 
platforms. (Notably, teens were nearly twice as likely 
to be Instagram users than to be Facebook users.) Both 
platforms released features that replicate Snapchat’s 
signature Stories feature, which lets users post content 
that disappears after 24 hours. Instagram also 
introduced a short-form video option called Reels to 
compete with TikTok.

In some cases, however, those efforts have created 
new headaches for the company. Many Instagram users, 
including celebrities Kim Kardashian and Kylie Jenner, 
recently criticized some of Instagram’s updates for 
making the platform too much like TikTok. Instagram has 
since walked back some of its changes.

Meta, the parent company of both Facebook and 
Instagram, did not respond to a request for comment on 
this story.

Meta has also come under scrutiny for the impact its 
services have on younger users, particularly teen girls, in 
the wake of leaks last year from Facebook whistleblower 
Frances Haugen.

While teen usage of Facebook may have waned, this 
age group only seems to be more online.

In total, 97% of those surveyed said they use the 
internet daily, up from 92% of teens who said they used 
the internet daily in the 2015 report.


