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Contest 24:
Graphic Design – Infographics

DIRECTIONS: 
An infographic is a visual 
image used to represent 
information or data.  

An infographic provides 
information to the reader 
rather than just being a 
visual — a diagram, chart 
or map that conveys 
information pictorially (i.e., 
favorite music, survey). 

ASSIGNMENT:
• Design one full-color infographic to accompany a story about e-commerce for a high 
school publication.

• The infographic should fit on an 8 1/2-by-11-inch page.

• Participants may use only the information provided with this contest prompt to create 
the infographic. No other outside facts/statistics may be used. 

• Contestant entries may ONLY include or manipulate the images, photos and clip art 
provided with the contest material at jea.org/contests. NO OTHER IMAGES MAY BE 
USED. If the judges feel that the entry violates the spirit of this rule, it will be disqualified. 

• Students are encouraged to include design special effects. There are no font 
specifications; use what you have available.What 

judges 
look for

• Contains proper 
attribution for information

• Visually makes a point

• Uses appropriate 
format/design

• Typography fits topic or 
content

• Artistic details fit topic 
or content

• Follows current design 
trends

• Includes credit lines 
to indicate source of 
information

SUBMITTING ENTRIES:
• All of the instructions for creating a PDF of your entry and uploading it into 
the contest system can be found at jea.org/contests. 

• Please read all of the instructions carefully. 

• Entries must be uploaded by 6 p.m. CDT March 15, 2021.
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e-commerce Information

From Statista
• Online shoppers make purchases via mobile more often than on PC.
• The average shopping cart abandonment rate is around 68.8%.
• With over $1.935 trillion in e-commerce sales, China was the biggest market in the world in 2019.
• It is expected that mobile commerce will take a market share of e-commerce of 72.9% by 2021.
• Most online customers prefer to pay with credit cards.
• A third of the interviewed consumers purchase products online once a week or more frequently.
• Free shipping is the most important factor for consumers when deciding from which retailer to make a 
purchase. The second most important factor is ease of shipping return followed by the cost of return.
• From 1,888 interviewed U.S. online consumers, 40% said the reason they didn’t make a purchase was 
because it wouldn’t arrive on time, 20% said they didn’t order because delivery date was not precise.
• Competitive prices and free shipping are the two most important factors for online shoppers when choosing 
a retailer during the holidays.
• 1 in 4 companies is selling items via Facebook.
• Around 40% of retailers are using social media platforms to generate sales.
• Online retailers that have at least one active social media account make 32% more sales than online 
retailers that don’t use social media platforms.
• 55% of Gen Z users said their clothing purchases were influenced by posts on social media platforms.

From CNBC
• There are expected to be over two billion digital buyers in the world in 2020.
• By 2040, around 95% of all purchases are expected to be via e-commerce.
• 80% of Internet users in the United States have made at least one purchase online.
• There are between 12-24 million e-commerce sites in the world.
• 85% of consumers conduct online research before making a purchase online.
• Experts predict retail e-commerce sales will reach $4.13 trillion in 2020.

From emarketer February 2020 
Top 10 U.S. companies ranked by e-commerce share 
1. Amazon 38.7%
2. Walmart 5.3%
3. eBay 4.7%
4. Apple 3.7%
5. The Home Depot 1.7%
6. Wayfair 1.5%
7. Best Buy 1.3%
8. Target 1.2%
9. Costco 1.2%
10. Macy’s 1.5%

From Digital Commerce 360
• Consumers spent $601.75 billion online with U.S. merchants in 2019, which is up 14.9% in 2018. 
• Total e-commerce spending per customer in a calendar year, on average, is estimated to be $1,800 in the 
U.S. and $1,600 in the UK.
• Shopping online is preferred across generations, as 51% of all Americans, 67% of USA millennials and 56% 
of USA Gen Xers prefer shopping online


