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PAGE ONE
 INSIDE THE NEW YORK TIMES

92 minutes • 2011

Best Documentary Film from the Denver Film Critics Society.
Best Documentary Feature from Oklahoma Film Critics Circle Awards. 

Best Documentary from Phoenix Film Critics Society Awards. 
Gross: $1,067,028

WHAT YOU SHOULD DOWNLOAD
A Study Guide by Marguerite O’Hara 
available from http://theeducationshop.com.au/

SUMMARY
“Page One: Inside The New York Times” is a film about 
the inside workings of a major American newspaper at 
a time when the survival of newspapers is under threat 
from new media and the Internet. With the Internet 
surpassing print as a main news source and newspapers 
throughout the world going bankrupt, “Page One” 
chronicles the transformation of the media industry at a 
time when circulation of major metropolitan newspapers is 
plummeting.

Filmed on location at 620 Eighth Ave., New York, the 
headquarters of the paper since June 2007, the film 
gives viewers a close-up look at the vibrant cross cubicle 
debates and collaborations, tenacious jockeying for 
on-the-record quotes and skillful Page One pitching that 
produce the daily newspaper. What emerges is a portrait of 
journalists continuing to produce extraordinary work under 
increasingly difficult circumstances that include massive 
layoffs.

The writers track print journalism’s metamorphosis even 
as The New York Times struggles to stay vital and solvent. 
Meanwhile, editors and publishers grapple with challenges 
from players such as WikiLeaks, social media and platforms 
from cellphones to tablet computers as well as readers’ 
expectations that news online should be free.

At the heart of the film are four questions:
1. Will the fast-moving future of media leave behind fact-

based, original reporting that has been the hallmark 
of many great newspapers and helped to define many 
democratic societies? 

2. What does a free press mean in practice? 
3. Do we still need print newspapers such as The New 

York Times? 
4. How can newspapers adapt to the demands of an 

audience increasingly likely to access news digitally?

DIRECTED BY 
Andrew Rossi  

WRITTEN BY
Kate Novack
Andrew Rossi

CAST (AS THEMSELVES)
Sarah Ellison, Larry Ingrassia, David Carr, Dennis Crowley, 
Bruce Headlam, Evan Williams, Richard Perez-Pena, Paul 
Steiger, Clay Shirky, Markos Moulitsas, Brian Stelter, Seth 
Mnookin, Alex S. Jones, Nicholas Lemann, Ian Fisher, 
Claiborne Ray, Noam Cohen, Carla Baranauckas, Susan 
Chira, Katherine Bouton, Bill Keller, Nick Denton, Jeff 
Jarvis, Katrina vanden Heuvel, Jimmy Wales, Rick Lyman, 
Shane Smith, Dean Baquet, Tim Arango, Brian Lam, Gay 
Talese, Charles Strum, David Remnick, Joseph Kahn, James 
McQuivey, Carl Bernstein, Michael Hirschorn, John Carr, 
Andrew Ross Sorkin, Julian Assange, Nick Bilton

SOURCES: 

Internet Movie Database, http://www.imdb.com 

TakePart. http://www.takepart.com/pageone

A Study Guide by Marguerite O’Hara 
available from http://theeducationshop.com.au/
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Tips for teachers
BY TRIPP ROBBINS

This movie provides unique insights about how a major metropolitan newspaper is 
adapting to a changing media environment and imparts a behind-the-scenes look at a 
world-class media organization. It also gives students a chance to discuss what good 
journalism is and the value it has to today’s society.

Before watching the movie:
• What, if anything, is the essential function of a newspaper?
• How are newspapers funded and how has that funding changed in recent years?
• What are the advantages and disadvantages to consuming news online either on a website 

or through social media versus in print?

After watching the movie:
Discuss how The New York Times newspaper is adapting to a changing media environment. 
What things are the same (reliable journalism, deadlines)? What things are different (news 
cycle, access, cost)?
• How has The New York Times cut costs? What impact have these changes had?
• In terms of providing content (going online, paid content, free content, Twitter, Snapchat, 

video) what changes has The New York Times made in the 21st century? 
• Do the managers at The New York Times seem more willing to settle for mediocre content/

coverage so the newspaper can be innovative and first with new technology? What 
evidence can consumers notice?

• What is aggregation of a newspaper? How is it different from content creation?
• What would be lost if The New York Times disappeared and was replaced by Facebook and 

other social media sites as the only sources of news?
• What is it like to work at a news organization such as The New York Times? What kind of 

people does the documentary show? What admirable qualities are apparent?
• How should these ideals shape the operations for our publication(s)? 

Former Executive Editor Bill Keller visits with the staff in the newsroom. | The staff moved into the building in 2007. | Media reporter David Carr visits with Vice magazine executives.

KEY FIGURES

Jill Abramson — executive editor 
of The New York Times from 2011-
2014 and the first woman to be 
appointed to this position.

Tim Arango — bureau chief for The 
New York Times in Iraq.

Julian Assange — editor of 
WikiLeaks, which he founded in 
2006; an Australian computer 
programmer, publisher and 
journalist.

David Carr — wrote “Media 
Equation” column and covered 
culture for The New York Times; Carr 
died in 2015.

Bruce Headlam — a Canadian 
journalist and the media desk 
editor of The New York Times.

Bill Keller — executive editor of 
The New York Times from 2003-
2011. Previously he was a media 
reporter for The New York Times. In 
1989, he won the Pulitzer Prize for 
International Reporting.

Gay Talese — author of the 1969 
book The Kingdom and the Power: 
Behind the Scenes at The New 
York Times: The Institution That 
Influences the World. He wrote 
about the inner workings of The 
New York Times, the newspaper 
where Talese had worked for 12 
years.

Find old front pages of The New York Times. Review how the paper has changed over the years.
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Activity

PAGE ONE
DIRECTIONS: Below are five quotations from the movie. On your own paper write 
one paragraph about what each one means in the context of the movie.

• “Lately, when I finish an interview, most subjects have a question of their 
own: What’s going to happen at The New York Times?” | David Carr, journalist, 
The New York Times

• “I think we’re at a dangerous moment for American journalism.” | Katrina 
vanden Heuvel, editor, The Nation

• “WikiLeaks doesn’t need us. Daniel Ellsberg did.” | Bill Keller, executive editor, 
The New York Times

• “Having suffered through drug addiction and raising two children as a single 
parent … and then ending up at The New York Times. I know what it’s like 
when the odds are stacked against you.” | David Carr, journalist, The New York 
Times 

• “It drives me nuts when I hear my colleagues talk about a story at noon, and 
I read it on Twitter at midnight.” | Brian Stelter, reporter, The New York Times

ACTIVITY: Visit the Newseum website and locate today’s front page for The New 
York Times and a paper close to you. How did The New York Times cover events 
and trends differently from a paper in your county or state?

ACTIVITY: Determine what local newspaper covers the area in which you live. 
There may be more than one. If so, pick one. Use the publication’s website to 
find basic information. Then answer the following questions in narrative form.

1. What is the name of the paper? 

2. What company owns the paper? Does the company own any other media 
outlets? If so, which ones and where?

3. What is the paper’s print circulation? How has the circulation changed in the 
last decade?

4. How much does it cost to subscribe to the paper? How much has that changed 
in the last decade? Does the paper offer home delivery and/or delivery by 
mail?

5. Is there an online version of the paper? Is the content online free?

6. What percentage of the paper’s revenue is from advertising? Does the paper 
receive any substantial income from online content/advertising?

7. Examine both the printed edition of the paper and the online edition. Would 
you rather consume news online or in print? Why?

DIRECTIONS: Below are the names 
of key people in the movie. On 
your own paper, identify each 
person in a complete sentence.

1. Jill Abramson

2. Tim Arango

3. Julian Assange

4. David Carr

5. Bruce Headlam

6. Bill Keller

7. Brian Stelter

DIRECTIONS: On your own paper, 
answer the following questions 
about The New York Times Co.

1. The New York Times Co. is traded 
on the New York Stock Exchange 
under what symbol?

2. What is the value of a share of 
the company today?

3. What else does the company 
own besides newspaper?

4. How much revenue did the 
company have last year?

5. Who founded the company? 
When?

6. When was the nytimes.com, The 
New York Times website, put 
online?


